
What is the 
point of this? 
with Sophia Luu 



Let me take you 
back to 2019… 





On the Mend 







http://www.youtube.com/watch?v=tW-4aYsvOGY


D&AD New Blood Awards 2019
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01 Using Awards to 
unlock doors
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New Blood Academy



Exposure to clients and 
industry professionals 



VMLY&R



Mentoring with 
Wunderman Thompson





McKinsey Design



Flo Campaign of the Week
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02 Using awards to 
build the industry 
we want 
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Be careful of the 
downsides of 

exposure



*If you are struggling with copyright, 
there are some companies, including 

the Business Information Centre at the 
British library and the Queen Mary legal 

advice centre for the Arts 



Be mindful of the 
stories you use







Awards don’t 
define you. It is one 

part of your 
creative journey.





Secrets Worth 
Sharing is a 
platform which 
encourages more 
approachable 
conversations on 
childhood sexual 
abuse.  



At the start of your creative 
career, awards can be a 

powerful stepping stone to 
getting paid work doing 
projects you care about…



… but be mindful of chasing 
awards at the expense of your 

other projects and values. 



Do diligent research with the 
people your campaign is 

about. And use your award 
to challenge the industry you 

are going into. 
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03 Nailing your entry 
to win awards 
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Pick a project 
that excites you.

(Not because you think it will win awards)



● Is there a brand here you have always wanted to work with? 
● Does the brief focus on a cause that you care about? 
● Are any of the partners your dream agency? 
● Does the design challenge itself intrigue you? 



Is there a brand here you have always 
wanted to work with? 

Does the brief focus on a cause you care 
about?

Are any of the partners your dream 
agency?

Does the design challenge itself intrigue 
you?



Make Stuff. 
Early.









Test your idea with 
real people. Listen.

(and make no assumptions!)







Test your idea with 
real people. Listen.

(and make no assumptions!)



Talking about periods 
has become a gendered 

construct, but blood 
itself is gender neutral. 



1. Don’t spend all your time on making new 
assets! 

2. Push to make my campaign a reality - inside 
or outside of D&AD

3. Simplify the idea into one strong element. 

What I would do differently 



Thank you! 
sophialuu22@gmail.com
@secretsworthshaing_ 

mailto:sophialuu22@gmail.com

